
By using your personal strengths to their full 
potential, and presenting a clear and coherent 
message, you can be more successful in 
influencing others, raising your visibility and 
getting that next promotion. Rebranding is all 
about sending a clear message about who 
you are, what you can offer and 
demonstrating this through everything you do. 
The following tips are designed to help you to 
revitalise your personal brand for maximum 
results. 
  
1. Renew your Brand Identity – Ask yourself 
the questions – What do I want to be? What 
do I want to stand for? Am I making a 
difference? What do I offer? Now develop 
your personal brand statement based on your 
responses. Try distilling this down to the 
essence of your brand, such as ‘To actively 
support the delivery of clear, purposeful 
communications’ or ‘To deliver innovative and 
customer-focussed technical solutions’.  
 
2. Do a Personal Stock-take – Review your 
personal ‘kitbag’. What skills, knowledge 
experience and personal strengths do you 
have to offer? How well do they fit your brand 
statement? Your chosen career? Where are 
the gaps? 
 
3. Develop your Image – Give the world a 
clear picture of who you are. Start by 
reflecting on your current image. If possible, 
gather feedback on how others perceive you. 
Consider on how well this reflects ‘your’ 
reality and the impression you want to make. 
Identify what you need to do to change in 
terms of how you look, sound and act.  
 
4. Find a Mentor – Someone senior in the 
organisation can help you to increase your 
visibility and support you in achieving your 
brand identity. Use them as a sounding board 
and to guide you through the organisational 
politics to ensure you can make the right sort 
of impact.  
 
 

5. Get Noticed – Actively look for 
opportunities to increase your visibility within 
the organisation. If you’re attending a high 
level presentation, plan to ask at least one 
question. Offer to take the lead on high profile 
tasks and activities – and then deliver! 
 
6. Tell your Story – look for opportunities to 
verbalise your brand. Develop an ‘elevator 
speech’ for work, and a ‘dinner party’ 
response for social situations. Practice with 
your coach or mentor. Don’t worry about 
making it perfect – as long as it’s passionate 
and sincere.  
 
7. Improve your External Visibility – Boost 
your profile by attending external networking 
events, participating in relevant e-mail 
communities and broadening your network. 
Even if you’re planning to stay within the 
Company, this will help you widen your 
perspective and increase your credibility 
within the organisation. 
 
8. Work on ‘WOW’ projects – Work on 
memorable projects that create real impact. 
And if there are none, make whatever you’re 
working on have the ‘WOW’ factor. Do this by 
keeping a focus on the key outcomes, identify 
how your ‘brand’ can support them and 
provide the drive to create outstanding 
results.  
 
9. Invest in Yourself – Create a rich portfolio 
of skills and experiences by investing time 
and resources into your own personal 
development. Develop a thirst for learning to 
make sure your brand remains sharp and 
relevant.  
 
10. Plan your Career – work with a coach, or 
your Line Manager, to actively manage your 
career. Develop short, medium and long term 
goals and establish what you need to do to 
make the transitions. 
 
Email Julie Blunt to develop your brand. 
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successful, it can be a challenge to show who you are and what you stand for.  
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